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Networking 101
Significantly Improve Your Networking Skills

-------------------------------------------------------------------------------
by Kristi Patrice Carter, J.D.

Now that I've convinced you that Networking is a VERY good thing to implement into
your job searching strategy, you're probably wondering how to make it a successful venture.
Well, that's what this article will teach you, my dear jobseeker. Here you will learn KPC's proven
networking secrets that, when correctly implemented, will make you the King or Queen of
Networking and help you land your dream position. Now don't you worry, it won't take you a
long time to learn or improve upon these skills. In fact, you can begin enhancing your skills right
now. So, without further adieu, here are six tips to help you improve your networking skills:

1.Prepare, prepare, and prepare for the task at hand. Now before you panic, I'm not
talking about spending hours and hours at the library or conducting in-depth company
evaluations of potential employers (although having some good and concrete information about
the company and positions you're applying for is always, always a good idea). Instead, I am
talking about really figuring out what you have to offer a potential employer and then presenting
the information in a clear, concise and enticing way. For example, here's a networking tip that I
might   implement to a medical employment agency that I am interested in getting referrals to.
"Hello, my name is Kristi Patrice Carter and I'm an experienced resume writer and career
counselor. In the past, I have successfully prepared numerous resumes and administered sound
career counseling to various professionals and I want to learn more about the medical
recruitment field. Do you have any advice for me or know anyone that I can contact for more
information?" See, in this example, my primary purpose was not to ask for potential clients.
Instead, I am merely trying to make a networking contact, an ally and perhaps learn more about
the industry. And, I have clearly stated my qualifications and piqued their interest.

2.Establish a Contact File. While networking, you must keep good records. My advice is
to use a standard card file (box and note cards). Then, every time you meet a potential
networking prospect, you can indicate the date, time of meeting, their contact information (name,
address, and phone number), how you met/found them, who referred them, anything personal
they mentioned during your conversation, as well as any salient points about your conversation
that you would like to remember. It is very important to keep track of this file because you are
developing long-term contacts.

3.Networking Takes Time. Remember that the earth wasn't built in a day and networking
takes time. It's perfectly understandable that you're eager to make contacts but don't become
over anxious. Finding quality people that you can successfully network with, takes time and
finding quality employment takes even longer. But if you stick to it, set goals for yourself and
stay on track, you can successfully accomplish your goals.



4.Don't Be Too Selective With Whom You Network. I'm not saying that you should
network with every single person that you meet. But, you need to realize that all kinds of people
can help you during your job search. For example, make yourself a list of people who might
know someone that can help you. This list can include: parents, relatives, friends (high school,
college, grad school), neighborhood friends, ex employers/coworkers, acquaintances (alumni
from college, graduate school,), service people you know (insurance agent, beautician, dentist,
doctor, postman, garbage man, postal delivery person, etc). The key here is to make your list as
exhaustive as you possibly can.

5.Networking is a Proactive Process. Remember that networking is proactive and you
have to keep making contacts, taking part in activities and maintaining an upbeat personality. You
can't simply sit at home and wait for contacts to come to you. You have to go out and find them
and ensure that they remember and think of you regularly. Therefore, it is totally appropriate to
send follow up letters and other memorabilia to keep you in their minds.

6.Join as Many Activities As Possible. Another way that you can effectively network is to
partake in interesting activities where you can meet people that share a common interest. Not
only will you share a common interest with them but also you can make some valuable contacts.
It doesn't matter if you volunteer or attend events. The importance is that you get out there and
meet people.

7.Never ever give up. Remember that you'll have some good days where you meet and
network with lots of great contacts and other days when you don't meet anyone that can assist
you. However, the important thing to remember is that you can and will be a successful
networker but you have to remain confident and never ever give up.

About the Author

Kirsti Patrice Carter is an experienced copywriter, a published author, and she owns three
successful online writing businesses

 (kpcresumes.com, kpcmarketing, and kpcwriting.com). Her book, Fire Your Boss and
Hire Yourself, is being featured on freelanceyourway.com.
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Super Profitable Techniques For Selling By Mail
--------------------------------------------------------------------------------

by Brandon Underwood

The total number of books sold by small, part-time mail order entrepreneurs is growing
each year. Total sales each year for the past five years have increased by almost 30 percent over
the previous year's sales.

Two "new angles" have greatly contributed to this phenomenal growth in total sales.

One is the practice of offering a wide selection of books via "mini-catalogs" to
prospective buyers as "inserts" imprinted materials the prospect has already ordered.

Mini-catalogs are usually printed on 81/2 x 11 sheets of paper, then folded in half along the
length, and simply slipped inside the covers of a magazine or the folds of a newspaper.
Often-times, a mini-catalog is folded and sent out as a self-mailer. Both of these methods of
obtaining circulation are very profitable.

A book-selling "mini-catalog" is made up of a "full- page commercial" on the front page.
This is your mail sales thrust, or primary attempt to sell a "featured" book with each of your
mailings. The second, third, and half of the last page of the mini-catalog should be two columns
of listings of other books you have to offer.

Each listing should consist of the title of the book offered, followed by a short description
of either the book itself, or how the book can benefit the buyer. This is then followed by the
catalog number of the book, and the price.

The bottom half of the last page of your mini-catalog should be devoted to your customer
order coupon. The "mini-catalog" should be typeset, and printed on a different color paper for
each mailing. Recent sales analysis results indicate that the better quality paper your mini-catalog
is printed on, the more sales it brings in for you.

To major publishers who are currently supplying ready-made catalogs for your use in
generating business are:

PREMIER PUBLISHERS of Fort Worth, TX,
and WILSHIRE BOOKS of N. Hollywood, CA.

Write to them on your letterhead, and ask for samples of their promotional material.



Once you have got a mini-catalog with which to advertise your books, you must bring all
your efforts to bear on the problem of obtaining maximum circulation of your mini-catalog
among the prospective book buyers.

The easiest and least expensive method is as follows: check at your area newspaper of-
fices for a listing of all their distributors and/or route carriers. Contact these people and ask them
to give you a price they would charge to include one of your mini-catalogs with each paper they
sell or deliver. Determine how many "mini-catalogs" you will need for this kind of distribution,
have that number of mini-catalogs printed, hand them out to your contracted distributors and
newspaper carriers; then sit back and prepare to fill book orders. It's simple and easy, but best
of all it really results in big profits for your book-selling business.

Another simple method would be to line up students from difference junior high schools
in your area, and pay them each $10 per thousand to deliver your mini-catalogs door-to-door. If
you have junior high school age children, this could be the easiest and least expensive method of
distribution for you.

Major cities also have professional distributing services which deliver advertising material
to the residents. Check your local phone directory yellow pages for their names and addresses.

The orders which you develop through the local distribution method can be filled by mail.
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Wonderful Classified Ads
--50 Words You Can Use For Years

By Kevin Nunley   © All Rights Reserved

Classified ads are like the diamonds of the marketing world. You know how they say
diamonds are forever? Well, you could say the same for classified ads.

A single, well-written classified ad is something you can use for years, and not just in
classified ad form. I've written classified ads many customers who use our 50 word ads as copy
for flyers, posters, brochures, 30 second radio spots, copy for websites, marketing materials for
members, descriptions for something they're selling on eBay, and even pay-per-clicks.

As you can see, classified ads are the ultimate multi-taskers. With a few simple changes,
they can double, triple, quadruple, etc. as copy for almost any other form of marketing.

But first things first. You have to start with the initial classified ad.

Crafting Your Ad

If you want an ad you can use for years, you have to put a little thought into it. But don't
worry. It's just 50 words so you don't have to spend too much time pouring over it. But you do
have to pay attention to the details, because in an ad as short as a classified ad, you don't have
much room for error.

Here are a few tips that will help you craft an ad you can use for years:

1. Demand Attention - Sometimes it seems like life is just one big barrage of commercials
and advertising. People learn--for their sanity's sake--to tune out most of this relentless marketing
assault. So when you come along with your classified ad, you can't just blend in with all the
other background noise. You have to demand attention!

The ads people pay attention to are those that address their most pressing concerns. It's
surprising how many trivial things make it to the top of people's "most pressing concern" lists.
Many of the problems you address will have something to do with a chronic issue, something
people have to deal with over and over again. Think daily job frustrations; give them a new work
option. Think weight loss difficulty; give them a guaranteed weight loss solution.

Products, services and opportunities that grab attention are presented in a way that shows
how they can solve a problem, make us feel better, make our lives easier, make us happier, richer,
sexier, more beautiful, etc.



Think of who your target audience is and then determine what their problems are. Shout
out the solution in your headline and your audience will notice your ad above all others.

2. Make it Skim-Friendly - When you see an ad that promotes a product you're interested
in, how often do you read through it word for word? My guess is not very often. Most likely,
you see a headline that gets your attention and then you skim the rest of the ad to see if anything
else sounds interesting. If a few keywords catch your eye, you will probably read the entire
thing, because by this point, you are interested enough to find out the details and take some kind
of action.

For this reason, you need to keep your ad short. People don't like to bother with long
blocks of text. They just don't have the time or the patience. But a 50 or 100 word ad is
skimable.

Put key phrases in bold, or sometimes use caps. Sometimes people can get the gist of the
entire ad simply by reading the bold phrases. The faster they can get your point, the more likely
they are to buy, order, call, or whatever you want them to do.

Keep sentences short. Use simple words everyone knows. Paragraphs should be no
longer then three lines. And don't try to fit more than one or two idea into a sentence, preferably
one.

Once you have your initial classified ad, you can choose to either use it as it is, or adapt it
for all kinds of different uses. The layout of a classified ad follows the same format as most
other kind of advertising: attention getting headline, essential information, incredible benefits, call
to action.

Here are a few techniques you can use to adapt your ad:

1. Flyer Copy - Spread the information across the flyer, with the headline at the top, fol-
lowed by the rest of the information descending down the page, from most important to least
important. At the bottom, put the call to action and contact info. 2. Web Copy - In a classified
ad, there is no need to make the sentences complete. But if you do make all the sentences
complete, ad in a little additional info, and format it differently, you have instant web copy.
3. Radio Spots - You can use your classified ad almost word for word in a radio spot. But
listeners might find it a tiny bit sketchy since they can't see the words. Add a few words here and
there to make sure it's not confusing. Make sure the radio announcer knows to emphasize the
words and phrases you have in bold.

--------------------------------------------------------------------------------
KEVIN NUNLEY writes sizzling classified ads for just $35. See his ad deals at http://DrNunley.com/drnad.htm Reach Kevin at

kevin@drnunley.com or 603-249-9519.
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